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What is Marketing?

Online Marketing

Public Relations
Advertising

Social Media

Research

Publicity

Pricing

Direct Marketing

Social Media
Direct Marketing WX
Marketing covers many areas
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Measurable Achievable
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Activities
Trends Nature of product Gender
Usage Advantages of product Age
Disadvantages of Location
product Family Status
Income
Purchase Power
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STAND FOR LEBANON
CONSUME LEBANESE
#FAIRCOUNTRY

Order online on

“For me, the good food
starts with good product”

J-G. Vongerichten
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Promotion

Product

The 7Ps
Marketing Mix

Process

Physical
evidence
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PRODUCT

What solution

does the customer
want and need?
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* Features

* Design

e User experience
e Naming

* Branding

e Differentation
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Cotn Diet Coke
cole Coke ery

Fants Sprite
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Selling Directly to Consumers

Sikeall gl




celall /o) 8y

& OsS il Galaill 1

;. 4

FAIR
TRADE



el /3l @y People

*E.g. friendly v unhelpful

*Appearance i Professionalism 4.8 yisY!
*E.g. uniforms 2 *E.g. doctors/police
*Attitude EAM( Skills ) el

*E.g. glass cutting

Commitment o iy
*E.g. clergymen

*Numbers sl
*E.g. enough waiters

*Behaviour (s pail) 44, 4l
*E.g. MacDonald’s

-Discrgm‘
°E.g. la{)vyers
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RELPY
Helpful

to achieving the objective
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Strengths

(attributes of the omyanization)

Internal origin
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Website:
www.terroirsduliban.com
www.fairtradelebanon.org

Address: Hazmieh, Hourani Center
Telephone: 05 - 952 153
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http://www.fairtradelebanon.org/
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’l FAIR TRADE LEBANON

FA'R HOURANI CENTER, 2ND FLOOR, FACING ECOLE
TRADE MEKHITARISTES, ST ELIE STREET, HAZMIEH, LEBANON

sl TEL: 9615952153 CONTACT@FAIRTRADELEBANON.ORG

www.fairtradelebanon.org
www.terroirsduliban.com
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